
Post Number:   S013 
Closing Date:       10pm Sunday 22nd October 2017  
Interview Date:     TBC 

 
 

Gloucestershire Facilities Management Ltd (GFM) is a wholly owned subsidiary of 
Gloucestershire College.   Gloucestershire College is advertising this role on behalf of GFM. 

 

Job title:   Head of Marketing   

Salary: Competitive 

Hours: 37 hours per week  

Department:

  

Marketing  

Work location:  Gloucester/Cheltenham/Royal Forest of Dean  

Responsible 

to:

  

 

Vice Principal  

               

 

1. Job purpose 

 
As Head of Marketing you will be responsible for leading and managing a team to build and 
drive the college brand and marketing strategy.  The successful candidate will be a 
talented and committed manager with a flair for creativity plus excellent strategic planning, 
communication and project management skills. 
  
The head of Marketing will be a confident leader who can inspire a team to deliver against 
tight timescales in a multi stakeholder environment, and have a proven track record in 
planning and delivery of multi-channel campaigns for both B2B and B2C audience. 
 
The key role will be to provide a strategic focus to develop and execute plans that 
effectively market the college, to drive recruitment activities in line with allocated budgets. 
 
These should build on the Colleges current position and capitalise on new digital 
opportunities, target and capture new markets to ensure a cohesive approach to achieving 
the growth set out in the strategic plan. 
 
  
 

2. Main duties and responsibilities 



  Create, develop, lead and execute an annual integrated marketing plan using 

relevant market research to inform activities and campaigns resulting in wider 

market awareness and student recruitment. 

 Oversee all promotions, publications, media relations and social media to increase 

the college’s visibility, brand awareness, reputation and engagement that draws 

together all communications elements in a consistent way. 

 Promote the college ‘brand’ by increasing awareness of the college programmes, 

services and opportunities through targeted activities. 



  

 Develop, coach and motivate the marketing team so that each member can act 

independently and with appropriate autonomy to deliver against the agreed 

marketing plan. 

 Develop effective, innovative and creative campaigns to support growth, product 

penetration and brand awareness 

  Further develop a segmented strategy by each of the College’s four business pillars 

that encompass a strong credible customer value proposition for each segment 

 Ensure content and campaign plans and activities are fully integrated with academic 

areas. 

 Demonstrate an innovative approach to bring new ideas and methods into practice 

to increase the effectiveness of the marketing function across the portfolio. 

 Regularly review campaign analysis to ensure the target response rate and 
campaign results are achieved 

 Provide monthly report to line manager on progress toward business targets and 

make recommendations for appropriate interventions in line with an agreed budget. 

 Support the sales process to generate and follow up on leads to increase revenue. 

 Work across the college to provide clarity of purpose to increase enrolments for both 

new and progressing students 

3. General 
 

 To take an active part in the performance review process. 

 To comply with all relevant Health & Safety regulations and assist the College in the 
implementation of its own Health & Safety Policy. 

 To comply with and actively promote the College’s Equality and Diversity Policy. 

 To comply with and actively promote the College’s Safeguarding Policy and Practices. 

 To support the College’s Sustainability policies and recognise the shared 
responsibility of carrying out duties in a resource efficient way. 

 To participate in enrolment.  

 Undertake any other relevant duties as specified by your line manager commensurate 
with the level of this post. 

 

 
Facilities Management is an ever-changing service and all staff are expected to participate constructively in 
Company activities and to adopt a flexible approach to their work. 
 
This job description will be reviewed annually during the performance review process, and will be varied in 
the light of the business needs of the College. 
 
The job description sets out the main duties of the post at the date when it was drawn up.  Such duties may 
vary from time to time without changing the general character of the post or the level of responsibility entailed.  
Such variations are a common occurrence and cannot of themselves justify a reconsideration of the grading 
of the post. 
 
As users of the disability confident scheme, we guarantee to interview all disabled applicants who meet the 
minimum criteria for all advertised vacancies. 
 
Where an employee or candidate indicates a disability, every effort will be made to supply all necessary aids, 
adaptations or equipment to allow them to carry out all of the duties of the post.  If, however, a certain task 
proves to be unachievable, job redesign will be given full consideration. 
 

 
 



  

 
 

Person specification 

 

ATTRIBUTES ESSENTIAL DESIRABLE 

EXPERIENCE 
 

 Experience of building and 
delivering on marketing 
strategies. 
 

Experience of meeting 
stretching targets. 
Experience of managing a 
team. 
  
Experience of organising a 
variety of activities including 
financial and personnel 
aspects. 
 

Experience of working in  the 
FE sector. 
 

QUALIFICATIONS & 
TRAINING 

 Degree level  
 
 
Minimum of level 2 literacy and 
numeracy or willingness to 
complete. 
 

Safeguarding training and 
qualifications  
 
Management qualification 

ABILITIES Ability to use Microsoft Office 
Word, Excel, Access and 
Outlook. 
 
The ability to communicate on 
a variety of levels. 
 
Ability to lead and develop 
your team. 
 
Ability to set and monitor 
stretching targets for others. 
 
Ability to meet deadlines  
without compromising quality  
Task focussed. 
 
Will expect to exceed targets 
set. 
 

Awareness of issues facing 
further education. 
 
Knowledge of funding 
mechanisms. 

DISPOSITION/ 
ATTITUDE/ 

MOTIVATION 

Actively invites feedback from 
peers and customers to 
identify opportunities to 
improve. 
 

 



  

Receptive to new ideas and 
learns from failures as well as 
successes. 
 
Approaches difficulties with a 
positive attitude. 
 
Openly communicates and 
resolves issues through 
helping not blaming others. 
 
Treats others with respect and 
civility, building trust to bring 
out the best in people. 
 
Takes responsibility for playing 
a part in achieving GC’s 
vision. 
 
Takes responsibility for their 
own actions and work; 
committing to doing their best 
every time. 

 

Committed to delivering the 
highest possible standards of 
customer service and 
undertaking the role to the 
highest possible standard. 
 
Committed to safeguarding 
young people and vulnerable 
adults. 
 

JOB 
CIRCUMSTANCES  

Able to work between sites. 
 
Willingness to work flexibly. 
 
Willingness to undertake 
training as required. 

 

 

 

  


